Abstract-In recent years, colleges have paid more attention to entrepreneurship education. The government in china emphasizes much on the entrepreneurship issues, puts forward many programs and policies of supporting college students' entrepreneurship, and encourages them to start their own business or entrepreneurial activities, but college students are faced with different challenges and risks in their real entrepreneurial activities all the time. At present, there are many researches on the entrepreneur intention of college students. In this research, based on the Theory of Planned Behavior (Ajzen, 1991)[2],we discusses the entrepreneurial behavior of female students in higher vocational colleges, mediating role of creativity and moderating Effect of entrepreneurial knowledge, which are analyzed from the view of gender. The female students in higher vocational colleges are taken as the target of investigation to discuss the relation between entrepreneur intention and entrepreneurial behavior.
INTRODUCTION
Lots of countries pay much more attention to entrepreneurship education. Nowadays Chinese government has also made influential policies to support and encourage the start-up of new business. Entrepreneurship education is especially important in colleges, because the creativity contained in entrepreneurship and establishment of new business may help increase job opportunities and solve employment problems, which can promote the development of national and regional economy. The government and schools emphasize much on the entrepreneurship issues, put forward many programs and policies of supporting college students' entrepreneurship, and encourage them to start entrepreneurial activities, but entrepreneurship are filled with high risks, for college students need to prepare the funds, human resources and equipment before their start-up and they will also be faced with different challenges and risks in their real entrepreneurial activities.
There are many researches on the entrepreneur intention of college students. However, we start an innovative research and discuss whether the creativity and entrepreneurial knowledge of female students in higher vocational colleges could have a positive effect on their entrepreneurial behavior.
II. RESEARCH THEORY&HYPOTHESIS

A. Relation between Entrepreneur Intention & Entrepreneurial Behavior
The behavior intention has been studied for many years in the history of psychology. For example Ajzen(1986) [1] .For more than ten years, entrepreneur intention is still a quite interesting topic of scholars. Krueger(1993) [11] suggested that entrepreneur intention is the core of understanding the entrepreneurship process, for entrepreneurship is a long-term activity. Intension is a kind of psychological condition that directs our attention to certain target so as to obtain some achievement. Bird(1988) [4] suggested that entrepreneur intention means the inner cognitive, preference and behavior tendency of entrepreneurs in their start-up of new business. Namely, it could be predicted through his willingness and efforts when someone would like to take certain actions. In a word, the behavior is always directed by the intention.
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Intention is an ability of predicting individual behavior and organization results. Crant(1996) [6] suggested that entrepreneur intention is related to individual's optimistic character, education and parents' background of entrepreneurship. Besides, entrepreneur intention could also be influenced by attitude, H1: The entrepreneur intention of female students in higher vocational colleges has a relates positively to their entrepreneurial behavior
B. Creativity &Entrepreneurial
Many researchers suggested that creation is a psychological thinking process. Scholars have different definitions of creativity. From the view of "personality", some scholar suggested that "creativity involves the activities of individual plan and organization." (Guilford,1967) [8] Some scholar made the definition from the view of "progress" and suggested that creativity is a series of thinking progress. (Torrance, 1974) [14] The definition that is acknowledged by most scholars came from Amiable, named that "creativity is a certain combination of individual personality, cognitive and social environment." Creativity is the source and essence of entrepreneurship. In the process, the entrepreneur need have continuous innovation and rushing creativity, so that he may get innovative ideas, seek new opportunities and achieve the success in the end. Entrepreneurship is the value of innovation. To some extent, the value of innovation is to transform potential knowledge, technology and market opportunities into the productive force in reality.
Psychological factors, individual skills and environment. (Fini et al., 2009) [7] Entrepreneurship refers to taking specific actions and meeting the market demands. Since the entrepreneurship is filled with uncertainty, the Entrepreneurs must make a decision and take actions when facing confusion and risks.(McMullen and Shepherd, 2006) [13] Through taking actions, the entrepreneur may use their creativity and influence to change the current situation and start entrepreneurial activities.
McMullen and Shepherd(2006) [13] suggested that behavior is the core of entrepreneurial theory. When external environment changes and new opportunities come into being, the individual will adopt certain entrepreneurial behavior, as he is influenced by past knowledge and tolerance of uncertainty. Intention is the conceptualization of behavior. The more someone intends to take an action, the higher his behavior will have the possibilities to be executed. (Chandra shekaran et al., 2012) [5] For example, when the entrepreneur has strong entrepreneur intention, he will think about the feasibility of entrepreneurship and try to take certain actions, including preparing funds, seeking opportunities and potential customers, connecting social network, and purchasing equipment and workshop building, so as to improve his entrepreneurial behavior. H2: The creativity of female students in higher vocational colleges has a positive influence on their entrepreneurial behavior H3: The creativity plays a mediating role in the effect of entrepreneur intention on the entrepreneurial behavior of female students in higher vocational colleges
C. The moderating role of Entrepreneurial Knowledge
According to the Theory of Planned Behavior, intention is an important factor of influencing the behavior. (Ajzen, 1991) [2] But due to the limitations of time difference and data collection, researches in the past could just study the factor of influencing entrepreneur intention (Krueger, 1993) [11] , which does not facilitate the verification of relation between intention and behavior and influence of the regulating effect. In the process of entrepreneurship, psychological factor, social regulation, labor market, enterprise environment and economic conditions will be faced with obstruction.
Therefore, this research discusses the moderating effect of entrepreneurial knowledge. As for entrepreneurial knowledge, female college students learn the entrepreneurial courses and own the training related to entrepreneurship. They seek new opportunities from their knowledge and then transform those opportunities into their capacity of starting new business. As we all know, knowledge is one critical factor of economic development, apart from tangible capital and labor force. In the Over flow Theory of Entrepreneurial Knowledge; Audretsch (1995) [3] suggested that under the background of knowledge, there will be more individuals of entrepreneur intention and more opportunities of entrepreneurship. Besides, if the new enterprise fails on the basis of new knowledge, there will be another creation of new knowledge, namely that entrepreneurship may produce new learning effect. Harris (1996) [9] suggested that knowledge is the combination of information, background and experience. The background refers to the attitude of people towards things, which can be influenced by social values, religious belief, nature and gender.
In the research, we adopt the above definition of entrepreneurial knowledge, the female college students learn the entrepreneurial courses and own the training related to entrepreneurship. They seek new opportunities from their knowledge and then transform those opportunities into their capacity of starting new business. Through the research, some scholars found that students are very interested in entrepreneurship. But they don't have enough commercial knowledge, nor do they prepare well for bearing the risks, so that they do not have real entrepreneurial behavior. Wiklund and Shepherd (2003) [15] suggested that entrepreneur intention and entrepreneurial behavior are closely related to individual's knowledge. The background and knowledge that entrepreneur has accumulated can be used to predict their entrepreneurial behavior and lower the possibilities of failure. Therefore, the effect of entrepreneurial knowledge on entrepreneur intention and entrepreneurial behavior could be seen from the above. Although lots of entrepreneurs have the intention of entrepreneurship, they do not take actual actions, mainly because of their inadequate entrepreneurial knowledge. In the research, the questionnaire method is adopted to test four variables including entrepreneur intention, creativity, entrepreneurial knowledge and entrepreneurial behavior of female students in higher vocational colleges. The questions in questionnaire use the maturity scale of certain literature for reference, and they are revised depending upon the characteristics of students in higher vocational colleges. In the research, we make an investigation mainly on the female students in higher vocational colleges of Guangdong region. The research is made based on the relation between entrepreneur intention and entrepreneurial behavior of entrepreneurs in the cultural and creative industries. Entrepreneur intention is indeed an important influence on entrepreneurial behavior. Lee(2003) [12] individual's positive attitude towards entrepreneurship education promote the growth of new ventures As for the theoretical significance, the existing findings of different industries can be further developed. Besides, there are few researches on entrepreneur intention and entrepreneurial behavior, mainly because of the difficulty in contacting the research target. Colleges have developed the entrepreneurship education for a long time, but it is difficult to find out the statistics of students' entrepreneurship in the research on the educational achievements. As for the significance of actual practice, knowledge is a very important asset of entrepreneur. Knowledge can make entrepreneurs become much stronger, so that they can have accurate evaluation when facing the uncertainty and risks. Therefore, this study suggests that female students in higher vocational colleges who have the entrepreneur intention shall accumulate more experience related to entrepreneurship, whether job experience, technologies or knowledge. But they shall not fear or give up even if they don't have adequate entrepreneurial knowledge. In addition, the study we shall collect enough sample quantity of statistics to perfect the research. For the further research, the study may compare the difference of students' gender and family background, and analyze the effect of creativity and entrepreneurial knowledge.
